
TGP started the year by launching an updated mission and vision, and a 

refreshed brand; to help us better communicate the growth and evolution 

our organization has undergone in recent years. In keeping with that 

growth and evolution, we made big strides in increasing access to 

person-centered resource navigation, while also rising to meet increasing 

community needs for essential services like nutritious meals and day 

shelter. We also celebrated the first anniversary of our micro-community, 

Elati Village. 

This year, we grew with 

purpose? strengthening who 

we are, expanding essential 

services, and deepening our 

reach in the community. 
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Impact

Reflecting expanded access 

for members

Including Pride, Coldplay, 

Metallica, and a first-ever 5k

With increased frequency of 

events for members and 

stakeholders

Including impact tools, 

updated hours, and quieter 

shelter spaces

With over 1,500 individuals 

and organizations providing 

support

Including 5,709 adults and 

1,030 children

Through housing-focused 

case management

Alongside clothing, food, 

health, and art services

Focused on skills, lived 

experience, and shared 

identity

Including trauma-informed 

care, anti-racism, and LGBTQIA+ 

advocacy

Total successful grant 

applications this year

Sustained funding to support 

programs and services

2025 Impact Report Summary

The Gathering Place provides shelter, essential services, and holistic, trauma-informed 

wraparound programs to women, gender diverse people, and their children as they 

navigate instability and homelessness. 


